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THE CONTRACT SET UP 

Local authority 
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Operator 

 

Operate as 



• GLL developed a consumer facing brand ‘Better’ that continues 
to grow in awareness / appeal.  The brand, Better, is used for all 
products and services within the GLL consumer environment 

• Need a balance between letting public know BCC still provides 
but don’t need universal use of BCC logo (e.g. uniforms) – 
however, drop the ‘in partnership with’ 

• Appropriate use of the city branding ‘B’ be included in ads and 
leaflets. 

• BCC will have a home page on our website in relation to leisure 
facilities with a link to GLL and indicating that this leads to an 
external website, as per other GLL arrangements. 

THE PROPOSAL 










